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CONCEPT #1 Mixed Use Connector 
 
 There was agreement among all stakeholder groups with the idea of 
developing this large site and of creating a strong connection between the 
Municipal Center, schools, and the Mason Mile.  In general, there was more 
support for residential/commercial mixed-use development of the site than office 
use, but some of the push back on office may relate more to negative reactions to 
the image and design of a “sterile, big box” office park rather than to office use per 
se. There was also general agreement that the site has a higher and better use for 
townhouses and other mid-intensity residential use than for large, detached estate 
homes. There was interest identified in housing that is affordable for young 
professionals as well as for empty nesters, including patio homes and other active-
living environments. From a design perspective, there was a preference expressed 
for some diversity but also for being consistent with existing Mason Mile 
architecture. Many expressed a need for green/public space to be integrated into 
development of the site, and several groups identified opportunities at the site for 
the arts or for an event space like an amphitheater.  
 
CONCEPT #2 Amphitheater 
 
 There was strong, universal support for the concept of developing an 
amphitheater in the Mason Mile, with all seven groups backing this idea. There 
was not clear agreement on location, although there seems to have been a 
majority preference for using the Heritage Oak Park site as a way of extending the 
Mason Mile and DORA, and for including/anchoring and activating the park itself.  
Several alternative sites were also suggested for consideration, including the City-
owned land behind Subway and sites in Pine Hill. Some preferences were 
expressed for having a site that is visible from the street; and for adding other 
support uses (especially if located at the park), such as playgrounds, gazebos, and 
others. There was agreement that the amphitheater site should feel connected to 
the rest of the Mason Mile, such as through the streetscape. Of the seven different 
precedent images offered as examples, all (100%) of the stakeholder groups 
independently highlighted the same preference for the image of a heritage stone 
amphitheater located on an open green space.  
 
CONCEPT #3 Main Street Corner Mixed Use 
 
 Again, there was general support among all stakeholder groups for this 
mixed-use development concept, so long as we are able to retain some of the 
“small town feel.” The program and images of 2- and 3-story mixed-use buildings 
with outdoor seating and public “plaza” spaces received the most positive feedback 
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from stakeholders. A particularly popular image includes a mixed-use brick building 
with ground-floor deli/retail, upper-floor housing/office and outdoor seating in front. 
Several groups identified the addition of roof decks, gathering spaces, and public 
fountains as features that they would like to see in this area. Including a Farmer’s 
Market at this location was also supported. In general, there was a desire to 
especially populate the intersection of Main and Mason-Montgomery with “exciting, 
vibrant and useful” spaces for food, outdoor dining, and entertainment.  Single-
family housing was not popular at this location, although the integration of 
apartments in mixed-use buildings and some higher-intensity cottage-style 
development was generally supported.  Concerns regarding the traffic impacts of 
these concepts were raised in a few of the groups. 
 
CONCEPT #4 Mason Civic Node 
 
 All of the groups supported key elements of this mixed-use concept and 
emphasized the importance of integrating existing historic buildings and retaining 
the “charm” of downtown Mason. As in the Main Street node, there is strong 
support for outdoor seating and use of public spaces. There was general 
agreement about activating and celebrating the library, but stakeholders were split 
on their responses to an image of a much larger new library from another city that 
integrated commercial uses. It appears that the scale and design of the project in 
that image generated negative reactions among most of the groups, but there was 
still general support for the idea of bringing the library closer to the street. There 
was also support for integrating art, sculpture, and public space with the library 
grounds, as a way of activating that space. Any decisions made regarding the use 
of the library and its site are, of course, the responsibility of the Library and its 
board.  
 
CONCEPT #5 Medical Office & Small Mixed-Use Infill 
 
 It was generally agreed that the southern portions of Reading Road 
constitute an institutional node with a different prevailing character from the more 
central, mixed-use/commercial areas of the Mason Mile. Even so, most groups 
seemed to suggest that the design aesthetic should remain relatively consistent 
with other parts of downtown and there was a universally negative response to 
images of contemporary office building architecture (especially to a “sterile” white 
medical office building). Some felt that, while it’s reasonable to congregate medical 
and institutional uses in the southern Reading Road area, those uses should be 
placed off of Reading Road, behind “lively” commercial/retail uses like in other 
parts of the downtown area. (Note from consultant: While desirable aesthetically, 
the distribution of commercial uses throughout the entire length of the Mason Mile 
is likely to dilute the destination appeal, market viability, and energy that should be 
concentrated around the key, central nodes).  
 
 The concept of infill commercial/mixed-use development was supported by 
the stakeholders as a way of “using the land better,” activating the district, and 
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enhancing walkability. Again, maintaining a consistent design aesthetic (such as a 
preference for historic, brick facades but allowing for diversity of form) in infill 
development was important to some of the stakeholders. Also important was the 
completion of consistent streetscape improvements throughout the Mason Mile 
including sidewalks, lighting, signage, and traffic safety measures like crosswalks. 
Such improvements would help serve to connect the disparate existing businesses 
and infill sites along the Mason Mile into a more coherent district.  
 
CONCEPT #6 – Recreation Trail & Infill Housing 
 
 There was overwhelming, universal support for the concept of extending the 
recreation trail along Muddy Creek to “knit together” the neighborhoods and 
commercial areas of the Mason Mile. In fact, the concept was so popular, many 
suggested extending it further to complete a full loop around the Mason Mile. 
Summary comments from the groups included “Love This: Top Priority” and “Make 
it Happen!” Many stakeholders reinforced their support for this concept through 
their selection of images and design elements that show bike racks, art, and people 
walking and biking along recreation trails. Some suggested additional elements 
like bridges and boardwalks. (Note from Consultant: As with similar concepts in 
other locations, planning and implementation of such a concept will first require 
engagement with stakeholders to help design a trail that minimizes negative 
impacts on residents and property owners).  
 
 The concept of infill housing at sites along the trail was generally supported, 
although there was push-back from some stakeholders to certain images of 
housing design. In general, there was little support for large, estate style housing 
in these areas. Some forms of diverse, smaller-lot cottage-style homes were 
supported and by far the most popular of these concepts was an image of cottages 
surrounding a village green. An image of a peaked stone duplex house was also 
popular among stakeholders.  
 
CONCEPT #7 – Placemaking 
 
 Various approaches to placemaking were tested with stakeholders using 
images of elements from other locations worldwide. The most popular approaches 
or concepts were aesthetically pleasing while also being utilitarian. Examples 
include animated crosswalks, colorful trash receptacles, gateway signage, and 
whimsical seating areas, among others. Most notably, three of the top ranked 
concepts involve pedestrian crosswalks. Additional concepts were also offered by 
stakeholders that were not included in the images provided, with water fountains 
and lights being particularly popular. (Note from consultant: several approaches 
that could be added to strengthen emerging branding themes for the Mason Mile 
might include colorful brick pavers & masonry streetscape and additional music-
themed elements). The most popular specific images are identified below, followed 
by several concepts that elicited a negative response. 
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Liked (# of Groups – More than Two - Who Mentioned It) 
 
Flower Truck – 7 (100%) 
3-D Road Crossing – 6 
Yellow Trash Receptacle – 6 
Collingwood Yards Sign – 5 
Festival Tents (various) – 5 
Red Library Sign – 4 
The Boulevard Gateway Sign – 4 (concept of a gateway sign, but not this one) 
Piano Keyboard – 4 
Colorful Xylophone – 3 
Red Seating with Planter – 3 
Brent Cross Sign – 3 
Red Lawn Furniture – 3 
Checkerboards – 3 
Orange Bicycle Rack – 3 
Color Graphic Road Crossing – 3 
Colorful Shapes for Seating – 3 (but disliked by 1) 
Amphitheatre/Music Stage – 2  
PLAY Racks – 2 
Banners – 2 
Stone Paver – 2 
Symbols Directional Sign – 2 
Black, Green & Grey Trash Receptacles – 2 
Stacked Shapes – 2 (Concept, not necessarily this one) 
Wavey Crosswalk Pattern - 2 
 
Not Liked 
Maypole Strings – (liked by one group, disliked by another) 
Yellow Smiley Faces 
Colorful Shapes for Seating (liked by 3 groups, disliked by 1) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:Rangross@aol.com
http://www.randallgross.com/


. roe or fy an ?tie fF F f i l a cee
? Ce R t s R g Eee EE a b s5 aa a , LaF. . ay y f -

| iv j s r a e ) } i p o ws bh Fe od OO r
rl h i Wan $f yp + , nbadisatoctbes £

_ * M i x e d U s e ) _OFFice_ C o n n e c t o r

- B o t t o mRR i e n t ~d g .Hivses

?Noa o f f i c . L h e . [ee p ic ~? Off ice iS Ok, j u s t Nak Od Péttuned ? _

*Kesidential, Rodnil,Green SpaceCmertte) worolle +pubic

*K 1 = Kind

: Havon-Mont / Mann > * a c t o a b i l e o s , m i d d l e o f i f o f t
~ ted a r s

LDhole H u + vo luob i



,

Fe

Zk
P
Bo
fon

Ly

Gg
=

ba

Eo

roe

Fs



u Houses > {
ly Groen opece (Public

_ Vo O F a d Rota | O R
Class f t x

hi Apeel o e B h

S p l i t o h |aca t lO r

Sage t A dh Wyeduig

Page Phe tp 54+Be



MAKE]THE]MILE Bic
MASON mI

LE STRATEGIC PLAN WORKSHOP + MIXED-USE/OFFICE CONNECTORt a t
w o ! B i y a

B i t e mena | | r CONCEPT GOAL:
la rgest s i te in o r n e a r the M a s o n
po ten t i a l to c rea te a s e a m l e s s ,

C o m m u n i t y C a m p u s and the
ies a n d a c c e s s f o r

id m a i n t e n a n c e -

Long - t e rm d e v e l o p m e n t o f the
Mile can he lp cap tu re m a r k e t
wa l kab le l ink b e t w e e n Mason 's
M a s o n Mile; t h e r e b y i n c r e a s i n g o p p o r t u n i t i

health, rec rea t i on , b u s i n e s s d e v e l o p m e n t , a n
f ree h o u s i n g .

PROGRAM:
¢ Mixed -use c o n n e c t i o n to the M a s o n M u n i c i p a l Cen te r a n d

C o m m u n i t y Cen te r

«  Off icefHealth and Med i ca l uses

° = M i x e d res ident ia l ( l o n g t e r m n o t immed ia te )

¢ Heal th and f i t ness a m e n i t i e s

¢ ? Si te s e r v i n g c o m m u n i t y reta i l

T E L L US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n th isb o a r d

P o t e n t i a l M i x e d - u s e /

O f f i c e D e v e l o p m e n t

C o n n e c t i n g M a s o n

M u n i c i p a l C e n t e r

t o M a s o n M i l e

B u s i n e s s D i s t r i c t

? ce}
P . Mason M i l e ! ?

? . Munic ipal Center? = 7 . A be

° a m y a a r t o s

Westerkamm Property Between Mason Mile and Mason Munic ipal Center
? S E R 27 r e r ~

Se ,



veta

ete

WAGurstie Ai

MASON

MILESTRATEGICPLANWORKSHOP* AMPHITHEATER

RL,

HeritageOakP:r k

. unlCONCEPTGOAL:

- ( = =? Anamphitheaterwouldhelp[,: E >|lteter,o e r

andentertainment;providingan

PROGRAM:

'Amphitheaterandassociated

amenities

TELLUSWHATyou

THINK!

7 Pleaseshareyourthoughtsbeloworanywhereonthisboard

parking&

7
PotentialAmphitheate

rthandSoutho fMainandEasto fMason-MontgomeryRoad
GRO ae

PySept
i ifa|; i

ri.|?

iwi!

ue

Me =Ae,
2kie% ca

ao "

e a l
Seah

ApeTERae

?



W G E r a 0 N a L

?Or MILE STRATEGIC PLAN WORKSHOP « MAIN STREET COR
sonar J CONCEPT GOAL:

?400% C o m e r ? of M a s o n -
Sensi t ive m ixed -use redeve lopmen t o f s i t e s near the

M o n t g o m e r y a n d M a i n S t r e e t w o u l d h e l p e s t a b l i s h a d e s t i n a t i o n t o d r a w r e s i d e n t s
b e t t e r w a l k a b i l i t y w h i l e c a p t u r i n g m a r k e t

s iness d e v e l o p m e n t .
t h e M a s o n M i l e , e n a b l i n g

p o t e n t i a l in s u p p o r t o f bu:

PROGRAM:
Higher-intensity rental housing units near intersection (upper

house, or duplex residential units onCity-owned sites to

l e v e l s )

+ L o w e r i n t e n s i t y r e n t a l , t o w n !

the north

G r o u n d - f l o o r re ta i l / res tauran t space

E n t r e p r e n e u r s p a c e

T E L L US WHAT YOU THINK!
P l e a s e s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i s b o a r d



We GG
E STRATEGIC PLAN WORKSHOP « MASON CIVIC NODE

on,

MA ALREIEL EY

B e l a :
w e

; a CONCEPTGOAL:
R e d e v e l o p m e n t a n d e x p a n d e d p u b l i c s p a c e a t t h e h e a r t o f t h e M a s o n M i l e w o u l d

s t r e n g t h e n e x i s t i n g a s s e t s l i k e t h e M a s o n P u b l i c L i b r a r y a n d c r e a t e a m i x e d - u s e

d e s t i n a t i o n f o r d i n i n g a n d e n t e r t a i n m e n t ; a c t i v a t i n g t h e W e s t M a i n S t r e e t c o r r i d o r a n d

c o n n e c t i n g d i s p a r a t e c o m m e r c i a t u s e s i n t o a m o r e c o h e r e n t , w a l k a b l e d i s t r i c t .

P R O G R A M :
¢ Commerc ia l retai l /of f ice/venuefenterta inment deve lopment

* Mixed resident ial uni ts (condo/ townhouse)

¢ E n h a n c e d M a s o n P u b l i c L i b r a r y

* E n h a n c e d M a s o n P l a z a a r e a w i t h a r t & p u b i l c s p a c e ( i n c l u d i n g c o n n e c t i o n t o C a n n e r y

s i t e t o t h e n o r t h )

T E L L US W H A T Y O U T H I N K !

P l e a s e s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i s b o a r d

N O T E : M a s o n m i g h t a l s o c o n s i d e r a

l o n g - t e r m v i s i o n o f a n e w t i b r a r y a s p a r t

o f a m i x e d - u s e d e v e l o p m e n t t h a t m a y

a l s o i n c l u d e g r o u n d f l o o r r e t a i l , u p p e r

l e v e l r e s i d e n t i a l o r o f f i c e , a n d p a r k i n g

L h



MAKETTHETMILE a x l
MASON MILE STRATEGIC PLAN WORKSHOP « MEDICAL/OFFICE/SMALE MIXED-USE

aha ?ft CONCEPT GOAL:
? Ip inc rease c o m m e r c i a l b u s i n e s s

Infill d e v e l o p m e n t o f under -u t i l i zed p a r c e l s canh e l \

oppor tun i t i es and d e s t i n a t i o n appea l whi le r e d u c i n g p e r c e p t i o n so f d i s t a n c e : t h e r e s

enhanc ing overa l l wa lkab i l i ty . The f o r m e r cannery s i te c o u l d b e c o m e a hub fo
and makers as a n o t h e r d e s t i n a t i o n a n c h o r f o r t he MasonM i l e .

MEDICAL/OFFICE INFILL PROGRAM:

Medical a n d Pro fess iona l O f f i ce uses

A L G
. ?a y e e S h

a a "a Aa Ft .
f o R E a U

" - ae ? m e ee, . oad / tA s e r t ge a n a b e t o k ,
Institutional Areas Along Reading Road

SMALL-SCALE COMMERCIAL/MIXED-USE INFILL
PROJECTS PROGRAM:

Retai l /commerc ia l infi l l a long the Mason Mite cor r idors , inc lud ing expans iono f

ex is t ing bus iness spaces

TELL US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s be low o r anywhere o n th isb o a r d



t a c

t h i esnet

DEtcoc

MILE STRATEGIC PLAN WORKSHOP « INFILL HOUSING ALONG RECREATION TRAIL

CONCEPT GOAL:

Ex tens ion o f t he ex is t ing t ra l l a long the full length o f M u d d y Creek w o u l d he lp c rea te
heal thy rec rea t i on o p p o r t u n i t i e s whi le kn i t t i ng n e i g h b o r h o o d s a n db u s i n e s s e s

t o g e t h e r In the Mason Mile; a n d under -u t i l i zed si tos a l o n g the trail may p rov ide
a m e n i t y - b a s e d o p p o r t u n i t i e s f o r i n f i l l r e s i d e n t i a l d e v e l o p m e n t t h a t c o u l d h e l p b o l s t e r

m a r k e t s u p p o r t w i t h i n w a l k i n g d i s t a n c e t o M a s o n M i l e b u s i n e s s e s .

MASON
|

PROGRAM:
« Sing le - fami l y cot tage, pa t io , o r c lus te r h o m e s in smat t d e v e l o p m e n t s a long a

rec rea t i on t ra i l ex tended a l o n g M u d d y Creek

TELL US WHAT YOU THINK!
! o n m e e

f ? ( " : e S ? F r a i l Extengion ! I 4 Please share your thoughts below or anywhere on this board

) d a e Atong Muddy Cros
- zx ' my O e i e & ' Brig: v e g >w e a ~ y e : t . e n s 4 ) s t T e | Q Q a

Wed a P E N N aE a a
O v e r v i e w o f P o t e n t i a l Tra i l E x t e n s i o n

v. o w u - 8 6 : a .

: p i n n a e e t

i . ,

5

j
,
i

b

a

T a l l





B ySeSnarescod

Ss

oy.---

S3AZ3H.

yoa1sw3aiV

.eT



sain 2 0 1 7 / 2 0 1 8
C~

B a : P o v r t i N mixed l s e e l k e D e n t opment
WeC o n n e d t eVV

Dom W a n t S t e r i l e Tool
7 0 t k e . P e t a i l on b a t h e nm W n

H e t d a b h t t e a deed Y o u n g

e e e ruleedlimnot)
~ Ana . mG be J

= M i t t r e ? S a t e ? S i n g ) 2

wm i t e h Jb u i l dn a A
y N O t ( | UC3

Q D i n pithes atre

-? P r e pd D o t A : - e t y t o W e =

D o n e nt t a l t e 25? ? _ .a
e e e t a ? a

A r i t a , Ee LG

M a i n S p e c k C o Pha M y Le
A) L | . i t 0 A + ? s e i n ) .

f\0 HM ? I h r e (YB\ A L , LD "

b Ahomr s e c t ng

? =

; : : ; : ne . P R I N T I N G- SINGLE COLOR, MULTI-COLOR, FULL COLOR, POSTERS
e e e M i n u t e m a n COPIES - DIGITAL BLACK AND WHITE, COLOR, BLUEPRINTS

SMTrWTre?E s P r e s s GRAPHIC D E S I G N- MACANDPC, ARCHIVING, TYPESETTING
1 e

p a s e as wroesy mora rmowore-rom N I N G SERVICES - ALL PERMITS, ADDRESSING, EDDM

e e e eta gue tee e e n OH, 45036 PROMOTIONAL P R O D U C T S- COMPLETE LINE OF SUPPLIERS
n e e p nm oe ?932- ax 513-932-0950 SIGNS & B A N N E R S- INDOOR, OUTDOOR, DECALS, MAGNETS

www.mmpressleb.com COLOR ENVELOPES « LAMINATING » LABELS » CHECKS « FOLDERS



T F O §
a

2 3 4 5 we a 4

$ w o u 12 as e g g

7 o w o n

2 Mo s 6 7 o n on
3 31

a

Ss Mm T F s
3 4 0 5 8

s

6

2B

20

2 3

? s b 6 2

2017 / 2018

n a l San t e g fo O A SWAWO UG Di kin

f i e f L o c t o p s ? H oT keGht nous-

- -<S o f A \ o o r s c a t i r
- A N A L o n 7 Q

= * ddA Ke by be N i d a n:

7 h 2
- A jo t i n in. o f me yu LLea f

Nn Ma. ? (ah b e . r e moved
Dye b l o c ? o a _ s o -

? e o p, M e d s . w l S e p i a a f e
a R 0pm Letras

[el S i n g a t ;

J \ ) a CAs .

5 / 4
D A C I G A L Z (Le

7 d |

M m . LA a ! H e a t M CL

hy 0

PRINT ING - SINGLE C O L O R , M U L T I - C O L O R , F U L L C O L O R , P O S T E R S

COPIES - DIGITAL B L A C K A N D WHITE, C O L O R , B L U E P R I N T S

G R A P H I C DESIGN - MAC A N D PC, A R C H I V I N G , T Y P E S E T T I N G

B I N D E R Y - MOUNT, CUT, FOLD, PAD, G L U E , D R I L L , N U M B E R

M A I L I N G S E R V I C E S - A L L P E R M I T S , A D D R E S S I N G , E D D M

P R O M O T I O N A L P R O D U C T S - C O M P L E T E LINE OF S U P P L I E R S

SIGNS & B A N N E R S - INDOOR, O U T D O O R , D E C A L S , M A G N E T S

C O L O R E N V E L O P E S « L A M I N A T I N G « L A B E L S * C H E C K S » F O L D E R S

M i n u t e m a n
P r e s s .

WE DESIGN, PRINT & PROMOTE...YOU!

101 D a v e A v e . « L e b a n o n O H , 4 5 0 3 6

5 1 3 - 9 3 2 - 4 2 2 2 * F a x 5 1 3 - 9 3 2 - 0 9 5 0

w w w . m m p r e s s l e b . c o m



| (T)) poiatiat icedwce/ aie oreset

? Not Big, Box Skerile?
~ yo retest on batten/ [ i ly Spree ontop

- pers A
_ MAYIMIZe. &PLce

eS Elen Cnet?
- lead perple 1 Her far. p a r e !

A park mM

- k e Wortate More &paltry Mle.

L i e ( S o T H Garpt s e , Dit terat

diteCeornd unes! (snallr intowY
i e d IY/7 > enb ( m e h| School ete

F a r e S y / = o s ?



3. fain s h e Citev mixed use

? 7 of Misam
u k e Cofnus ekef i , Vibra

yoehal Spaces, food bey ane

~ ) 1 4 Shyv ies o N hy

? ? ? T ?
? Lung 1 7 oppor t a n H e P =

2 s

4 U n e n o r t e

lv ON w a d e UIK(Ag fo this
o e of, P b S
r u t J00¢ Seal ing, [ h a n e , m u &

Atha Ie. OA(etasy,

m & b r u t Seah\e

B r e e a e



=.
@S- mudicald [office

? > s e (andl laettoum

? nit in Favor of My nedicae?

c e l e | ~ r e s i d u e ?

b s te Ren Ping resi din Lk

( W A S f o S e t h o r

qT. a d d e d M o v e d !



P o t e n t i a l M i x e d - u s e /

O f f i c e D e v e l o p m e n t

C o n n e c t i n g M a s o n

M u n i c i p a l C e n t e r
t o M a s o n Mi le

B u s i n e s s D i s t r i c t

? f o s 7 a n - s 3 | POMEL DR
+ . ? aye? w h o m F e

\ ve y t y
M e g a ta n e

. _ ¥ M a s o n M i l e ; |
w e . ? + 4 M u n i c i p a l Cen te r?

P E s f e e

W e s t e r k a m m Proper ty B

? a - c

a ! o B E T Oe e OF

n M a s o n M i l e a n d M a s o n M u n i c i p a l C e n
Xd c c o we :

CONCEPT GOAL:

Long - t e rm d e v e l o p m e n t of t he largest s i t e in o r near the M e s o n
Mile can he lp cap tu re marke t potent ia l t o create a seamless ,

wa l kab le link b e t w e e n Mason 's C o m m u n i t y C a m p u s a n d the
M a s o n Mile; thereby inc reas ing oppor tun i t i es and a c c e s s f o r
hea l th , recreat ion, b u s i n e s s deve lopmen t , and ma in tenance-

f ree hous ing .

PROGRAM:
Mixed-use connec t i on
C o m m u n i t y Cen te r

O f f i c e e a t t h andM e d i c a l u s e s

Mixed res ident ia l ( long term no ti m m e d i a t e )

* Hea l th a n d f i n e s s amen i t ies

S i te s e r v i n g c o m m u n i t y reta i l

TELL US WHAT YOU THINK!
Please share yourthoughts belowor anywhereonthisboard

a s copeln p u te f i e
Ppverat Al fdab lo r Nw . )

4

K y

t o t he Mason Mun ic ipa l Cen te r and

F a s ( 1

y a y r s w is
go



MAKE!THEIMILE 2
MASON MILE STRATEGIC PLAN WORKSHOP « AMPHITHEATER
B Baye oe ,

r if Heritage Oak Park

m e e

| | oe : > , o n ? f r e n

h e e n
b e DEERFIELDI b e c o c

CONCEPT GOAL:
A na m p h i t h e a t e r w o u l dh e l p
S t reng then the Mason Mile?s

repu ta t i on as a hub f o r arts, c u l t u r e

and enter ta inment ; p r o v i d i n g an

a m e n i t y f o r res iden ts and ad e s t i n a t i o n
f o r ancho r i ng the East MainS t r e e t

Gateway t o the Mason Mile,

PROGRAM:

A m p h i t h e a t e rand associated parking &
amenities

TELL US WHAT YOU
THINK!
Please sharey o u rt h o u g h t s b e l o w o r
a n y w h e r eo n t h i s b o a r d

Foeleud D o r a . .

?h d e e r i t
o l a ?the h o y a

o n t h e W a y |

- Farwuars Marb e t
w/the hos t a g

O C O D .

t L o c a t i o n s N o r t h a n d S o u t h o f Ma in a n d Eas t o f M a s o n - M o n t g o m e r y R o a d
: 7 T e ~ a e Se

a e T ea soe eeae ~. a

e t e cowie Ag M a c e ate)h e

t h S e - ciiscasisad

a n t a S



MAKETTHEIMILE VY l ine
MASON MILE STRATEGIC PLAN WORKSHOP « MAIN STREET CORNER MIXED-USE

CONCEPT G O A L :
S e n s i t i v e m ixed -use r e d e v e l o p m e n to f s i t e sn e a r t h e ?100% C o m e r ? o f M a s o n -

M o n t g o m e r y and M a i n St ree t w o u l d h e l p e s t a b l i s h a d e s t i n a t i o n to d r a w res iden ts

and c o n s u m e r s t o t h e M a s o n Mile, e n a b l i n g b e t t e r wa lkab i l i t y w h i l e c a p t u r i n g m a r k e t
po ten t i a l in s u p p o r t o f b u s i n e s sd e v e l o p m e n t .

PROGRAM:

Higher-intensity rental housing units near intersection (upper levels)

L o w e r In tens i ty r e n t a l , t o w n h o u s e , o r d u p l e xr e s i d e n t i a l u n i t so n C i t y - o w n e d s i t e st o
t h e n o r t h

Ground-floor retailrestaurantspece

* Entrepreneur spece

T E L L U S W H A T Y O U T H I N K !

7 Please share yourthoughts belowo r anywhere on this boerd

?? f i e M A N c o m a V - t h a k e C . S t a t e m a n t

_ w o y 1 M O M L S t o n e s Q - 3 S f o r r e s )

- | W o u t d e o r s e a t i n g

TR 5

o e

! . a a a w t
ae a t i n a e a s .

as 1 om ? ? , S Ae



P u b l i c spece a t t he h e a r t o f t he M a s o n M i l e w o u l d

M a s o n P u b l i c L ibrary and Create a m i x e d - u s e
; ac t i va t i ng t h e W e s t M a i n S t r e e tc o r r i d o r a n d

P a r s t e c o m m e r c i a l u s e s i n t o am o r e c o h e r e n t , walkab le d i s t i n ,

. Mixed residential un is (condoftownhouse)

. EnhancedMasonPubl ic Library

c h e to the n e n a )P i t 7 # A r w i t h a t &p u b i c space (including c o n n e c t i o n to C a n n e r y
s i t e t o t h e n o r t h )

T E L L U S W H A T Y o u T H I N K !

Pleese share yourthoughtsbelowor anywhereonth isboard

N O T E : M a s o n m i g h t a l s o c o n s i d e r a

l o n g - t e r m v i s i o n o f a n e w l i b r a r y a s p a r t

o f a m i x e d - u s e d e v e l o p m e n t t h a tm a y

a l s o i n c l u d e g r o u n d f l o o r r e t a i l , u p p e r

l e v e l r e s i d e n t i a i o r O f f i c e , a n dP a r k i n g

? i x m e r MOREar

C i v i c N o d e C o n c e p t a t R e a d i n g a n d M a i n I n t e r s e c t i o n

y a m e t r n i i x 1X

R R N D

wt f a



MASON
S é | DEERFIELD

c o c

CONCEPT GOAL:
Infill development of under-utilized Parcels can help Increase commercialb u s i n e s s

Pportunit ies and destination ®Ppeal while reducing perceptions of distance;thereby
enhancing overall walkability. The ?Ormer cannery site Could become s hub forar t i s ts

and makers as anothe;destination @nchor for the Mason Mile.

MEDICAL/OFFICE INFILL PROGRAM:
Medical angProtessional Office uses

K a y e q na b o f arn, e t a l L a t e r d e ,

P l e a s e s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i sb o a r d
F o

a e
( Aa

; P h e -

7 on w a i l

a e a ? ~~

R e e G O a :
l s O E t y o e " a b o d

Institutional AreasAlong Reading Road

S M A L L - S C A L E C O M M E R C I A L / M I X E D - U S E INFILL e a r o t h a p e e

P R O J E C T S P R O G R A M . R t f e r e THT E A R S g g

Retaillcommercial infill along the MasonMileCorridors, including &xpansion of [ | ( : n l L o a p t A g 7

existing business spaces Co i e 1 G

T E L L US W H A T Y o u T H I N K ! - 2 Ne

4



c o c

MASON MILE STRATEGIC PLAN WORKSHOP « INFILL HOUSING ALONG RECREATION TRAIL

LS C O M E D CNr a e
move Eh eae,
-

MAKE THEIMILE ~ Bhs
a :

CONCEPT GOAL:

E x t e n s i o n o f t he ex is t ing t ra i l a l o n g the fu l l l e n g t h o f M u d d y Creek w o u l d he lp c rea teSON Le!
h e a l t h y rec rea t i on o p p o r t u n i t i e s w h i l e kn i t t i ng n e i g h b o r h o o d s and b u s i n e s s e s
t o g e t h e r in the Mason Mile; and under -u t i l i zed si tes a l o n g the t ra i l m a y p rov ide

a m e n i t y - b a s e d o p p o r t u n i t i e s f o r Inf i l l r es iden t i a l deve lopmen t tha t cou ld h e l p b o l s t e r
m a r k e t s u p p o r t w i t h i n w a l k i n g d i s tance to M a s o n Mile bus inesses .

x2

wil t P R O G R A M :

* Single-family cottage, patio, or cluster homes in small developments along a

recreation trail extended along Muddy Creekt..
ws W061 § i s e ~=TELL US W H A T YOU THINK!

y e e : Trail Extergsfon | | 7 Please share your thoughts b e l o woranywhere onthis board

(6 ne ty! Along Muddy C r e t e
4 A E D h awery , . ?

a ae e n g n t C s m i e Cf / t b u a s n e r > h A N e
HP eo OE ee Me S e Bei o o a wo f e b

wat E T E e e t R R aT ¢
Overv iew o f Potent ia l Trail Ex tens ion d d . < ]

3 W e m E PD e o , 4 e l : ok. Y e u B p )
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x H s
Mnexed.use Shek

? W d bis \andpossibility f y Somettiry

?Noy medical[ ottrees

A mepttioker Meer

-Herthaae Part. for location

?\iked top right Photo

Wom St. Corner Sheet

- \ess Yousag >"
- formers market / BRerai\/[ tookhoP

Mason civic S e t

~ \eed ieniages in mddle- ?Charm® still there

- modern| ves usability| gathering. Gosd D o RA
- \ i r a c y Closer +o ? | 9 J : wea

medical [oetke sheet

Teco Waving tr oy together Jone areq (med
oft beaten path (St.Sve area) ? c t o r )



wed

R e c T r a d s h e e t

- Pro \onmer t ra l | Connect Muddy creek more

- P r o w a l tat i l i ty

- Smaller O r iage-l ike houces

Placement opportunities
c e ,

= Xvai\- goed place for act

~ Wed h e gateways

- hendch swings, colorPut Washcans, f u n outdoor Spaces,fountan,
- Cohesive AirectHona| signs



( r a n e c o rUke ( f i c e

M e Center
.

S iN o

SdC M i x e d : U- € rine
W h c r C o c n e e U o m d o s e

N o n

(dos:GBCl c o la l h i s t oKeep

S e w nM i A p

nnected
A w i e NM

(Sa



I \ \ a q u n C i v i c

New G q a age Cr Library
Outdoor Space tv ob prog Tame

Farme (Ss Mar
L a k e / L i t t h R i v e r

M e d i col OFMice
OD Add Cross walks

Bldgs 4 Match His Reve



OE e e e

C M s 4 + l e

MASON MILE STRATEGIC PLAN WORKSHOP « MIXED-USE/OFFICE CONNECTOR

tal I [| $§ I ! rs _ \ ON ag ?a arcane Vaan

L o > i
\ a e 4 ? P a

CONCEPT GOAL:
L o n g - t e r m d e v e l o p m e n t o f t h e l a r g e s t s i t e i n o r n e a r t h e M a s o n

M i l e c a n h e i p c a p t u r e m a r k e t p o t e n t i a l t o c r e a t e a s e a m l e s s ,

\ a? > . a s e , walkable link between Mason's Community Campus and the
vo? _* ra a Mason Mile; thereby increasing opportunities and access for

V i e 3 , . r health, recreation, business development, and maintenance-
\ A \ e e e ' f r e e housing.

?  W u e ? ~ .= P R O G R A M :
es eaEm ; f i jo * Mixed-use connection to the Mason Municipal Center and

; : | £ Community Center
A y ,

a | D i a XC \ y e |) Exiating Trait * + O f f i c e l t i e a l t handMedicaluses

| w o r 4 | i + Mixed residential (long term not Immediate)
ss \ ET ee

i An . e T * Health and fitness amenities

os . t: ' 1 Y * Site serving community retail
oh {

- ' "TELL US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s b e l o wo r anywhere o n th is board

P o t e n t i a l M i x e d - u s e /

O f f i c e D e v e l o p m e n t

C o n n e c t i n g M a s o n

M u n i c i p a l C e n t e r

t o M a s o n M i l e

B u s i n e s s D i s t r i c t

, FOXRELOon

o a p e i , e e ?
° : -Mason M i l e/ 2 , 4 et .

4 M u n i c i p a l C e n t e r ) --.? 7 t N

» D y C e e .
B e a

W e s t e r k a m m P r o p e r t y B e t w e e n M a s o n M i l e a n d M a s o n M u n i c i p a l C e n t e r

Kise



E G E Eales

MASON MILE STRATEGIC PLAN WORKSHOP « AMPHITHEATER

H e r i t a g e O a k P a r k

CONCEPT GOAL:

A n a m p h i t h e a t e r w o u l d h e l p

s t r e n g t h e n t h e M a s o n M i l e ' s

r e p u t a t i o n a s a h u b f o r a r t s , c u l t u r e

a n d e n t e r t a i n m e n t ; p r o v i d i n g a n

amen i t y f o r res iden ts a n d a des t ina t ion
f o r a n c h o r i n g the E a s t M a i n Street

ga teway to the Mason Mile.

PROGRAM:
A m p h i t h e a t e r a n d a s s o c i a t e d park ing &
a m e n i t i e s

T E L L US WHAT YOU
THINK!
Please share y o u r t h o u g h t sb e l o w o r
a n y w h e r e o n t h i s board

i f i a t $ 0

\ttetnative ¥

? phitheate
\ \ ocation

_? +t cms 18 :

aw M e r a h O r a c e s , A e ee!

. t f 2 5 a

f e a r a e .



Wiearsums +t Oo.

M A S O N MILE STRATEGIC PLAN W O R K S H O P « MAIN STREET CORNER MIXED-USE

Sweat
CONCEPT GOAL:

Sens i t i ve mixed-use redeve lopment of s i tes near the ?100% C o m e r ? of Mason-
r y a n d M a i n S t r e e t w o u l d h e l p e s t a b l i s h a d e s t i n a t i o n t o d r a w r e s i d e n t s

a n d c o n s u m e r s t o t h e M a s o n M i l e , e n a b l i n g b e t t e r w a l k a b i l i t y w h i l e c a p t u r i n g m a r k e t

p o t e n t i a l in s u p p o r t o f b u s i n e s s d e v e l o p m e n t .

<
\ f a t m a y y joorne:

-  ? * k t ? b a y , b y e P R O G R A M :

B i l y e i n ? c o n n o t ea * ? Higher-intensity rental housing unitsneerintersection (upper levels)

+ P e a ? . Lower intenaityretal, townhouse, or Guptex r een ta l unies onCity-owneds e 12

*  Ground-fioor retaii/restaurant spece

+ Entrepreneur space

T E L L U S W H A T Y O U T H I N K !

P l e a s e s h a r e y o u r t h o u g h t s b e l o w o r enywhereo n t h i s b o a r d

C o n c e p t a t I n t e r s e c t i o n o f M a s o n - M o n t g o m e r y a n dM a i n

if © E m a c 5WH



\" _
A S O N MILE STRATEGIC PLAN WM ORKSHOP - MASON CIVIC NODE

PROGRAM:

C o m m e r c i a lr e ta i l / o f f i ce l venue /en te r ta i nmen td e v e l o p m e n t

M i x e d res ident ia l uni ts {condof townhouse)

* Enhanced Mason Publ icL i b r a r y

° EnhancedM a s o n P l a z a a r e a w i t ha r t & pub l i c space ( inc lud ing c o n n e c t i o n t o C a n n e r y
s i te t o the nor th )

TELL US WHAT YOU THINK!
P l e a s e share your t h o u g h t sb e l o w o r anywhereo n t h i s b o a r d

NOTE M a s o n m i g h t also c o n s i d e r a
Ne tong-tern v i s i o n o fa n e w l ib ra ry as par ta ig

edxuse d e v e l o p m e n t that m a y
4A N o v e C a l s o inc ludé \g round f l o o r reta i l , upper

jevel residential o r of f ice, a n dP a r k i n g



\ 1

U 3 m E B t u F

M ILE STRATEGIC PLAN WORKSHOP «

LPR EE P74
De) roe Wy, CONCEPT GOAL:

P y r e ! 3 Y I n f i l l t a v e l o p m e n t o f u n d e r - u t i l i z e d p a r c e l s c a n h e l p i n c r e a s e c o m m e r c i a l b u s i n e s s
| t d O p p o r t u n i t i e s a n d d e s t i n a t i o n a p p e a l w h i l e f e d u c i n g p e r c e p t i o n s o f d i s t a n c e ; t h e r e b y

e a | v e n h a n c i n g o v e r a l l w a l k a b i l i t y . T h e f o r m e r c a n n e r y s i t e c o u l d b e c o m e a h u b f o ra r t i s t s
s } i f ? a n d m a k e r s a s a n o t h e r d e s t i n a t i o n a n c h o r f o r t h e M a s o n M i l e .

MEDICAL/OFFICE INFILL PROGRAM:
Medical and Pro fess iona l Off ice uses

L A E E s Paige
i n s t i t u t i o n a l A r e a s A l o n g R e a d i n g R o a d

S M A L L - S C A L E COMMERCIAL/MIXED-USE INFILL
P R O J E C T S P R O G R A M :

* ? R e t a i l / c o m m e r c i a l in f i l l a l o n g the M a s o n Mile c o r r i d o r s , i nc tud ing e x p a n s i o n o f
e x i s t i n g b u s i n e s s s p a c e s ?

T E L L US W H A T YOU THINK! CS

P l e a s e s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n th is b o a r d = y

TER O T T e a e
tat ab e fe SAP RTT IT! ag

SSS

a

I n f i l l O p p o r t u n i t y S i t e

a e = p .

~ w r e sS - ?



W a n s t l n E s
ASON MILE STRATEGIC PLAN WORKSHOP

w e e r

PAGE OMY " i q fi rey ad e t a e
H c k T a e , ab |

w e t i p i

w l sh i
Trai] Extengfon : | al

5 Along MuddyC r e a :
s e , = = y ~ e f melee : w e g ? L E i

RP o s Le b n e e lane R S O O FL
ened? h d cei meee f e S S ay S t a e ? + e v m 9

O v e r v i e w o f P o t e n t i a l T r a i l E x t e n s i o n

wor» : B o b o ome

a e

E x e r c i s e S t a t i o n s

T A S e R ¥

eR
3

%

MATION
MAT <reprELD
DElcpe

* INFILL HOUSING ALONG RECREATION TRAIL

CONCEPT GOAL:

PROGRAM:

* ? S ing le - fami l y Cottage, patio, o r c lus te r homes In sma l l deve lopmen ts a long a
recreat ion trail ex tended a l o n g Muddy Creek

T E L L US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s be low o r anywhere o n t h i s board

a

B e l l



t o r i e si

ane,
o o " e e e

s e e n

j m e h I M ,

Joe t o y Any

senap ?a @

ray 9 . ~

G .

f e ] - carewys

@ _- TEMPORARYACTIVATIONS

@ - Pust icarr

wma = - THE MASON MILE

e e e - STREETSCAPE

? = - TRAIL

weeee - POTENTIAL TRAIL

P L A C E M A K I N G O P P O R T U N I T I E S

Currently, the Mason Mile lacks a clear identity that expresses wha t it

ig and w h o it?s for. As a result, the shops and restaurants along the

Mile feel somewha t disjointed and outdoor spaces fal l shor t of their

ful l potent ial .

By focus ing on env i ronmenta l activations like wayfinding signage,a r t

instal lat ions, and publ ic infrastructure, we aim to beauti fy and uni fy

the Mile unde r a singular identity that feels true t o Mason?s present

wh i le laying the groundwork for a promising fu ture

BLDG

P L A C E M A K I N G OBJECTIVES

* Emphasize main gateways t o create a sense

of place

¢ A c t i v a t e p u b l i c g a t h e r i n g s p a c e s

* Develop pedestr ian- f r iendly streetscape

in f ras t ruc ture

+ Increase accessibi l i ty via wayf inding and

di rect ional signage

+ Create eye-catch ing a r t instal lat ions, such

as scu lp tu re and mura ls

BLDGBrands 62022
Covington,Kentucky
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C i Siew 8
S D a

C a ) d d V A G - she C r e s s b h wlhsl)

a s L E A S o s W a . t a h a «. K a l

a f o e ly

a o a , ? _ .T O T
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C o v i n g t o n K e n t u c t

BLDG



: : i a ? -

. w e g e r e
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2 5
"Like idea of Mixed residental IeoF ofFee + health 1a | instead

?Lave deve lopwert hsck.aeh rear Mason M o n t

Wnskal of o fF m o d

°Vey Yo sucess FF wi le (connects dourrtown

to Dorethy Lane te schools

Create convection 40 Students



Mla a e ne

@ A \ m o h i theater

?Need Fo see-Com S t r e e t

? B r i n g " + C l o s e r + . d o w n t o w n

?Need 40 Know the Sing of everts
A e i t i h cupporh 72



e e t .

CS Mean S t r e e t C o r n e r

R e s t a u r a n t s /edai | o n

ottom t Tesidentia| | s h e e
OW +00

Need more, hahting

?Roof-ops

? .



C yMasonCwicNode
?PooMPS

PlazaAvenb y,

brary

?EnhawePlace
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W N u i l s M I L E S I . Cle :

MASON MILE STRATEGIC PLAN WORKSHOP * MIXED-USE/OFFICE CONNECTOR
>

-,

C O N C E P T G O A L :

L o n g - t e r m deve lopmen t o f t h e l a r g e s t s i t e ino r n e a r t h eM a s o n
Mile can help capture market potential t o create a seamless,
walkab le link between Mason's C o m m u n i t y Campus and the
Mason Mile; thereby increasing oppor tun i t ies and access for
health, recreation, business deve lopment , and maintenance-

free housing.

P R O G R A M :

Mixed-use connect ion t o the Mason Munic ipa l Cen te r and
Commun i t y Center

* - Off ice/Heaith end Medical uses

¢ Mixed resident ial (long term no t immediate)

* Health and f i t ness amenit ies ~

* Site serv ing commun i t y r e t a i l _ «

TELL US WHAT YOU THINK!
Please share your thoughtsbelow o r anywhereo nt h i s board

Potential Mixed-use!

es Office Development
wv Connecting Mason
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MASON MILE STRATEGIC PLAN WORKSHOP « AMPHITHEATER

a y Herttage Oak Park
CONCEPT G O A L :

A n amphi theater wou ld he lp
s t reng then the Mason Mile?s

reputat ion as a hub for arts, cu l ture
and entertainment; p rov id ing an

amenity for residents and a dest inat ion
f o r anchor ing the East Main St ree t

gateway to the Mason Mile.

? PROGRAM:
Amphi theater a n d assoc ia ted p a r k i n g&
amonit ios
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MAKE!THE|MILE Bloc
MASON MILE STRATEGIC PLAN WORKSHOP ° MAIN STREET CORNER MIXED-USE

maine CONCEPT GOAL:
Sensitive mixed-use redevelopment of sites near the ?100% Corner? of Mason-

Montgomery and Main Street would help establish a destination to draw residents
4nd consumers to the Mason Mile, enabling better walkability while capturing market

potential in support of business development.

°

P R O G R A M :

+  Higher-intensity rentel housing units near intersection (upper levels)

M e L o w e r I n t e r s i t yr e n t a l , townhouse, o r duplex res ident ia l un i teo n City-ownveds a e 19
north

*  G r o u n d - f l o o r r e t a i V r e s t a u r a n t s p e c e

* E n t r e p r e n e u r s p e c e

TELL US WHAT YOU THINK!
P l e a s e s h a r e y o u r t h o u g h t s be low o r anywhere o n t h i s b o e r d

C o n c e p t a t i n t e r s e c t i o n o f Maso! ? M o n t g o m e r y a n d M a i n



MAKE!THE MILE . [Bele

MASON MILE STRATEGIC PLAN WORKSHOP « MASON CivIC NODE

,. CONCEPT GOAL:
R e d e v e l o p m e n t and expandedp u b l i c space a t the h e e r t o f the M a s o n s i t e w o u l d

Strengthen existing assets like the Mason Public Library and create # mixed-use
destination tor dining and entertainment, ectivating the Weat Main Streetc o m

connecting dispsrate commercial uses into a more coherent, walkable cis

P R O G R A M :

* Commercial retuiVofficeenus/entertainment development

+ Mixed residential units (condo/townhouse)

* Enhanced Mason Public Library

* E n h a n c e dt t s e o n Plaza areaw i t ha r t & p u b l i c space( I n c l u d i n g connec t i on t o C a n n e r y
?sitet o t h e n o r t h )

TELL US WHAT YOU THINK!
P l e a s e s h a r e y o u r t h o u g h t s be low o r anywhere o n t h i s boerd

NOTE: Masonmights loconsider#
visiono f a newl i b r a r ya6part

o f smixed-use d e v e l o p m e n tthat may
alsoincludeground floor retail, upper
fevelr e s i d e n t i a lo roffice,andparking
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M A S O N M I L E S r e a r e i c P L A N W O R K S H O P M E D I C A L / O F F I C E / S M A L L M I X E D - U S E

e e , y e e ?A

E e
CONCEPT GOAL:

in f i l l dev elopment of under-uti l ized parcels can help increase commerc ia l busines®
o

enhancing e v e l destination appeal while reducing perceptions of distance; thereby
era l waikabllty. The former cannery site could become a hub for artiste

makers as another destination anchor for the Mason Mile.

MEDICAL/OFFICE INFILL PROGRAM:
* Medical and Profess ional Off ice uses

?ey B A a ,

& 4 4 o e " O h e e e SE
? I ns t i t u t i ona l A r e a s A l o n g R e a d i n g R o a d

SMALL-SCALE COMMERCIAL/MIXED-USE INFILL ry.f>- U3}, 81

PROJECTS PROGRAM: rae plue eeot
«= Retail/commerciat infill along the Mason Mile corridors, including expensiono f he e t?hy,Tyee

ex is t ing bus iness spaces v t tH A n e a d
t sTELL US WHAT YOU THINK! e e s* eo nFR T

Please share y o u r t h o u g h t s b e l o wo r a n y w h e r eo n t h i s board

a ef y i be



MASON MILE STRATEGICc m WOR S o e » INFILL HOUSING ALONG RECREATION TRAIL

C O N C E P T GOAL :
Extens ion of the exist ing trail slong the full tength of Muddy Creek would he lp create

heal thy recreation oppor tun i t ies whi le kni t t ing neighborhoods and bus inesses
together In the Mason Mile, and under-uti l ized sites a long the trait may provide

amenity-based oppor tun i t ies f o r infi l l residential development that could hetp bolster

market support within walking distonce to Mason Mile businesses.

PROGRAM:
* ? S ing le tam i l y cottage, patie, of cluster homes In email developments s long &

recreat ion trail ex tended along Muddy Creek

" 7 a T E L L U S W H A T Y O U T H I N K !

° Tra i l?E x t et e a l Pleaseshare yourthoughtsbelow or anywhere on this bosrd
B i a l o n g M u d d c r e» ae

5 vee

R e s i d e n t i a l C o n c e p t S o u t h o f W e s t l i n e D r i v e



P L A C E M A K I N G OPPORTUNIT IES

Currently, the Mason Mile lacks a clear identity that expresses what it

is and who it?s for. As a result, the shops and restaurants along the

Mile feel somewhat disjointed and outdoor spaces fail shor t of their

ful l potential.

By focusing on environmental activations like wayfinding signage, ar t

installations, and public infrastructure, we aim to beautify and unify

the Mile under a singular ident i ty that feels true to Mason's present

while laying the groundwork for a promising future

BLDG

MAP K E Y

f y - cateways

@ - TEMPORARY ACTIVATIONS

@ - rusuicarr
emmme - T H E M A S O N M I L E

STREETSCAPE

o e = - TRAIL

POTENTIAL TRAIL

P L A C E M A K I N G O B J E C T I V E S

* E m p h a s i z e m a i n g a t e w a y s t o c r e a t e a sense

o f p l a c e

* Activate public gathering spaces

* Develop pedestr ian-fr iendly streetscape

inf rast ructure

+ Increase accessibi l i ty via wayf ind ing and

direct ional signage

* Create eye-catching ar t instal lat ions, such

as scu lp ture and mura ls

BLDG Brands ¢202?

Comngton Kentucky
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PRINTING - SINGLE COLOR, MULTI-COLOR, FULL COLOR, POSTERS

COPIES - DIGITAL B L A C K AND WHITE, COLOR, BLUEPRINTS

G R A P H I C DESIGN - M A C A N D PC, ARCHIVING, TYPESETTING

BINDERY - MOUNT, CUT, FOLD, PAD, GLUE, DRILL, NUMBER

M A I L I N G SERVICES - A L L PERMITS, ADDRESSING, EDDM

P R O M O T I O N A L PRODUCTS - COMPLETE LINE OF SUPPLIERS

SIGNS & B A N N E R S - INDOOR, OUTDOOR, DECALS, MAGNETS

C O L O R E N V E L O P E S ° LAMINATING = L A B E L S « CHECKS « F O L D E R S

M i n u t e m a n

WE DESIGN, PRINT & PROMOTE...YOU!

101 D a v e Ave. « L e b a n o n O H , 4 5 0 3 6

5 1 3 - 9 3 2 - 4 2 2 2 +» F a x 5 1 3 - 9 3 2 - 0 9 5 0
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r e s s . GRAPHIC DESIGN - MAC AND PG, ARCHIVING, TYPESETTING
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MAILING SERVICES - ALL PERMITS, ADDRESSING, EDDM

101 Dave Ave. « Lebanon OH, 45036 PROMOTIONAL PRODUCTS - COMPLETE LINE OF SUPPLIERS
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WE DESIGN, PRINT & PROMOTE...YOU!



° M I X E D - U S E / O F F I C E C O N N E C T O R
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C O N C E P T G O A L :
L o n g - t e r m d e v e l o p m e n t o f t h e l a r g e s t s i t e i n o r n e a r t h e M a s o n

M i l e c a n h e l p c a p t u r e m a r k e t p o t e n t i a l t o c r e a t e a s e a m l e s s
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M a s o n M i l e ; t h e r e b y i n c r e a s i n g o p p o r t u n i t i e s a n d a c c e s s f o r

h e a l t h , r e c r e a t i o n , b u s i n e s s d e v e l o p m e n t , a n d m a i n t e n a n c e -

f r e e h o u s i n g .

P R O G R A M :
M i x e d - u s e c o n n e c t i o n t o t h e M a s o n M u n i c i p a l C e n t e r a n d

C o m m u n i t y C e n t e r

O f f i c e / H e a l t h a n d M e d i c a l u s e s

M i x e d r e s i d e n t i a l ( l o n g t e r m n o t immed ia te )

H e a l t h a n d f i t n e s s a m e n i t i e s

S i t e s e r v i n g c o m m u n i t y re ta i l

T E L L U S W H A T YOU THINK!
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P R O G K R A N I .

A m p h i t h e a t e r a n d a s s o c i a t e d p a r k i n g &

a m e n i t i e s

TELL US WHAT YOU
THINK!

-_ 3g ge l t B L e l k s e l e
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_ P R O G R A M :

» | A m p h i t h e a t e r a n d assoc ia ted park ing &

~ ; a m e n i t i e s

~, TELL US WHAT YOU
THINK!
Please share you r thoughts below or

a n y w h e r e o n th is board

3 QGne A U Lakes 2°
sl Ong T r /IcAf? > o e



M A Y
D E \ ,

S H O P ¢ M A I N STREET CORNER MIXED.

CONCEPT GOAL:
S e n s i t i v e m i x e d - u s e r e d e v e l i

( o p m e n t o f s i t e s nea r t h e ?100% C ,
3M o n t g o m e r y a n d M a i n S t r e e t w o u l d h e l p e s t a b l i s h a des t i na t i ont o d r a w .

c o n s u m e r s t o t h e M a s o n Mi le , e n a b l i n g b e t t e r w a l k a b i l i t y wh i le captur
p o t e n t i a l i n s u p p o r t o f b u s i n e s s deve lopmen t .

P R O G R A M :
H i g h e r - i n t e n s i t y ren ta l h o u s i n g u n i t s near in te rsec t i on (upper levels)

L o w e r i n t e n s i t y rental , townhouse, or duplex residential units on C i t

t h e n o r t h

G r o u n d - f l o o r retai l /restaurant space

e E n t r e p r e n e u r space

TELL US WHAT YOU THINK!
1 d

Please share y o u r thoughts below or anywhere on this boar

(,)e INe n O \



K S H O P - M A S O N C I V I C N O D E

PES P E CR rIcluU
J O E CDC

CONCEPT G O A L :
R e d e v e l o p m e n t a n d e x p a n d e d p u b l i c s p a c e a t t h e h e a r t o f t h e M a s o n M i l e w o u l d

b l i c L i b r a r y a n d c r e a t e a m i x e d - u s e
s t r e n g t h e n e x i s t i n g a s s e t s l i k e t h e M a s o n P u

d e s t i n a t i o n f o r d i n i n g a n d e n t e r t a i n m e n t ; a c t i v a t i n g t h e W e s t M a i n S t r e e t c o r r i d o r a n d

c o n n e c t i n g d i s p a r a t e c o m m e r c i a l u s e s i n t o a m o r e c o h e r e n t , w a l k a b l e d i s t r i c t .

P R O G R A M :

C o m m e r c i a l r e t a i l / o f f i c e / v e n u e / e n t e r t a i n m e n t d e v e l o p m e n t

M i x e d r e s i d e n t i a l un i t s ( c o n d o / t o w n h o u s e )

E n h a n c e d M a s o n P u b l i c L i b r a r y

E n h a n c e d M a s o n P l a z a a r e a w i t h a r t & p u b l i c s p a c e ( i n c l u d i n g c o n n e c t i o n t o C a n n e r y

s i t e t o t h e n o r t h )

TELL US WHAT YOU THINK! r u t n S
Please sha re y o u r t h o u g h t s b e l o w o r anywhere o n t h i s b o a r d

We love t S

dee > Aayy lines Sor DAA NLS es

Out door S e a y ION ?%



CONCEPT GOAL:
In f i l l d e v e l o p m e n t o f unde r -u t i l i zed pa rce l s can he lp inc rease c o m m e r c i a l b u s i n e s s

o p p o r t u n i t i e s a n d d e s t i n a t i o n appea l w h i l e r e d u c i n g p e r c e p t i o n s o f d i s t ance ; t h e r e b y
e n h a n c i n g o v e r a l l wa l kab i l i t y . The f o r m e r c a n n e r y s i te c o u l d b e c o m e a h u b f o r a r t i s t s

a n d m a k e r s as a n o t h e r d e s t i n a t i o n a n c h o r f o r t h e M a s o n Mile.

MEDICAL/OFFICE INFILL PROGRAM: }

Medical and Professional Office uses

D Oonperutat Sretewall, 0700 S h e a v e s

( e t ad Cec 4 W e p e d W g . wa? o t e k posivocrs

?? a n y a c p f B E / f e P L S g r t o r e .
J

WM y e t s |



Mal MASON / " f f j per
\ S e l DEERFIELD VANS f /, é/ a e

( O R K S H O P ° I N F I L L H O U S I N G A Ka \ ee

C O N C E P T G O A L :
E x t e n s i o n o f t h e e x i s t i n g t r a i l a l o n g t h e f u l l l e n g t h o f M u d d y C r e e k w o u l d h e l p c r e a t e

h e a l t h y r e c r e a t i o n O p p o r t u n i t i e s w h i l e k n i t t i n g n e i g h b o r h o o d s a n d b u s i n e s s e s

t o g e t h e r i n t h e M a s o n M i l e ; a n d u n d e r - u t i l i z e d s i t e s a l o n g t h e t r a i l m a y p r o v i d e

a m e n i t y - b a s e d o p p o r t u n i t i e s f o r i n f i l l r e s i d e n t i a l d e v e l o p m e n t t h a t c o u l d h e l p b o l s t e r

m a r k e t s u p p o r t w i t h i n w a l k i n g d i s t a n c e t o M a s o n M i l e b u s i n e s s e s . -

P R O G R A M : ;

S i n g l e - f a m i l y c o t t a g e , p a t i o , o r c l u s t e r h o m e s in s m a l l d e v e l o p m e n t s a l o n g a
r e c r e a t i o n t r a i l e x t e n d e d a l o n g M u d d y C r e e k

T E L L U S W H A T YOU THINK!
é > 7

fn Please share your thoughts below or anywhere on this board

i T o r P R I O R I T N |
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ONGisEms 2 e e
MASON MILE STRATEGIC PLAN WORKSHOP « MAIN STREET CORNER MIXED-USE

~
NOntn ay

C O N C E P T G O A L :

Sens i t i ve m i x e d - u s e r e d e v e l o p m e n t o f s i t e s n e a r the ?100% C o r n e r ? o f M a s o n -

M o n t g o m e r y a n d Main S t r e e t w o u l d hetp e s t a b l i s h a d e s t i n a t i o n to d r a w r e s i d e n t s
and c o n s u m e r s t o the M a s o n Mile, enab l ing b e t t e r w a i k a b i l i t y w h i l e c a p t u r i n g m a r k e t

po ten t i a l in s u p p o r t o f b u s i n e s s d e v e l o p m e n t .

P R O G R A M :

+ ? Higher-intensity rental housing units near intersection (upper levels)

« L o w e r i n t e n s i t y renta l , t o w n h o u s e , o r d u p l e x res iden t i a l u n i t s o n C i t y - o w n e d s i t e s t o
the n o r t h

*  Ground- f l oo r re ta i l / r es tau ran t s p a c e

¢ E n t r e p r e n e u r s p a c e

T E L L US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i s b o a r d

a d

m i l l a i l , l i l

4 H u r
\

.



4 saat td

m a u r a Y ? ' a h a s
ASON CIVIC NODEMASON MILE STRATEGIC PLAN WORKSHOP ° M

C O N C E P T G O A L :
R e d e v e l o p m e n t and e x p a n d e d pub l i c s p a c e at t he h e a r t o f t he M a s o n Mile w o u l d
s t r e n g t h e n ex is t ing a s s e t s l i ke the M a s o n P u b l i c L ib ra ry a n d c rea te a m i x e d - u s e

W e s t Main S t r e e t c o r r i d o r a n d

oherent , wa l kab le d i s t r i c t .
d e s t i n a t i o n f o r d i n i n g a n d e n t e r t a i n m e n t , a c t i v a t i n g t h e

c o n n e c t i n g d i s p a r a t e c o m m e r c i a l u s e s i n t o a m o r e ci

PROGRAM:
: « Commercialretail/office/venue/entertainment development

? « M i x e d residential units (condotownhouse)

a s e . ¢ Enhanced Mason P u b l i c L ib ra ry

Enhanced Mason Plaza area w i t h a r t & p u b l i c s p a c e ( i n c l u d i n g c o n n e c t i o n t o C a n n e r y

s i te t o the nor th )

T E L L US WHAT YOU THINK!
Please s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i s board

N O T E : M a s o n m i g h t a l s o c o n s i d e r a

j o n g - t e r m v i s i o n o f a n e w l i b r a r y a sp a r t

o f a m i x e d - u s e d e v e l o p m e n t t h a t m a y

a l s o i n c l u d e g r o u n d f l o o r r e t a i l , u p p e r

l e v e l r e s i d e n t i a l o r o f f i c e , a n d p a r k i n g

c e s
¥ e n ,



M A K E !THEIMILE ? 0 alco

M A S O N M I L E S T R A T E G I C P L A N W O R K S H O P ¢ M E D I C A L / O F F I C E / S M A L L M I X E D - U S E

?ECL, CP RT
(mh

C O N C E P T G O A L :
Infill d e v e l o p m e n t of u n d e r - u t i l i z e d p a r c e l s can he lp inc rease c o m m e r c i a l b u s i n e s s

o p p o r t u n i t i e s and d e s t i n a t i o n appea l w h i l e r e d u c i n g p e r c e p t i o n s o f d i s tance ; t h e r e b y
e n h a n c i n g overa l l wa lkab i l i ty . T h e f o r m e r c a n n e r y s i te c o u l d b e c o m e a h u b f o r a r t i s t s

and makers a s a n o t h e r d e s t i n a t i o n a n c h o r f o r t he M a s o n Mile.

+ B O Y D LU

MEDICAL/OFFICE INFILL PROGRAM:
«  Medicai and P r o f e s s i o n a l O f f i ce u s e s

i g e e
ye O a 18Ne &,

Me s e e 4

SMALL-SCALE COMMERCIAL/MIXED-USE INFILL ? y f .
PROJECTS PROGRAM: pote
*  Reta i l / commerc ia l infi l l a long the Mason Mile c o r r i d o r s , i n c l u d i n g e x p a n s i o n o f

e x i s t i n g b u s i n e s s s p a c e s

T E L L US W H A T YOU THINK!
Please s h a r e y o u r t h o u g h t s b e l o w o r a n y w h e r e o n t h i s b o a r d

A B O EVE

oft y

Bh

e e l n a ] n s
nee EX ? A 7

IR

n o

v i a ?

oa " ; Acs ue o e :
Ke G u S e e e e

o o < ,

r e n
Ly ?_



m a n s ©
MASON MILE STRATEGIC PLAN WORKSHOP
ve a k gg K e t I e n e e e eg

ro g u n n R T E a e
vr , i NG

_ k y e rn.

ORIN( : | %-Trall Extengton | a
a n ?ot ny oO i oie

f e A , io l ong Mudd! C r e e s
fe oat e o e e

ay c g r w S l t l a n a i h y LY E F
we + a 7 . f i rs Te w a h b t m M M , : C h g p e

a s P r OER Me a N E i r e a fey aoe t
Overview of Potential Trail Extension

= . . 4 4 0 F

T r a i l E x e r c i s e S
Ratt

ee a

o o G r e e n w a
wy

t4ASON

B e y ? \ A[ b e c p c

+ INFILL HOUSING ALONG RECREATION TRAIL

CONCEPT G O A L :
l e n g t h o f M u d d y C r e e k w o u l d h e l p c r e a t e

Ex tens ion o f t he e x i s t i n g trail a long the fu l l
n i t t i n g n e i g h b o r h o o d s and b u s i n e s s e s

h e a l t h y r e c r e a t i o n o p p o r t u n i t i e s w h i l e k
t o g e t h e r i n t h e M a s o n M i l e ; a n d u n d e r - u t i l i z e d s i t e s a l o n g t h e t r a i l m a y p r o v i d e

a m e n i t y - b a s e d o p p o r t u n i t i e s f o r i n f i l l r e s i d e n t i a l d e v e l o p m e n t t h a t c o u l d h e l p b o l s t e r

m a r k e t s u p p o r t w i t h i n w a l k i n g d i s t a n c e t o M a s o n M i l e b u s i n e s s e s .

PROGRAM:
¢ = S ing le - fami l y co t tage , pa t lo , o r c l u s t e r h o m e s in sma l l d e v e l o p m e n t s a l o n g a

r e c r e a t i o n t r a i l e x t e n d e d a l o n g M u d d y C r e e k

T E L L US WHAT YOU THINK!
n y w h e r e o n th isb o a r d

P lease s h a r e y o u r t h o u g h t s b e l o w o r a

SER S E N TZ?

ot ; OP Keaa w h . " :

ye

AT
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PLACEMAKING OPPORTUNITIES

Currently, t h e Mason Mile lacks a clear ident i ty that expresses w h a t it

is and who it?s for. As a result, the shops and restaurants along the

Mile feel somewha t disjointed and outdoor spaces fal l sho r t o f the i r

ful l potential.

By focusing on env i ronmenta l act ivat ions like wayf ind ing signage, a r t

instal lat ions, and public infrastructure, w e a im t o beaut i fy and un i f y

the Mile under a singular ident i ty t h a t feels true t o Mason?s present

whi le laying the groundwork for a promising fu ture

BLDG

M A P K E Y

G| - GATEWAYS

@ - TEMPORARY ACTIVATIONS

@ - pusticarr

m m s - THE MASON MILE

e e e - STREETSCAPE

w e e - TRAIL

eeeen - POTENTIAL TRAIL

P L A C E M A K I N G O B J E C T I V E S

* Emphas ize main ga teways t o crea te a sense

of p lace

* Ac t i va te pub l i c ga ther ing spaces

* Deve lop p e d e s t r i a n - f r i e n d l y s t r e e t s c a p e

i n f r a s t r u c t u r e

* Increase access ib i l i t y via w a y f i n d i n g a n d

d i rec t i ona l signage

+ C r e a t e e y e - c a t c h i n g a r t i n s t a l l a t i o n s , s u c h

as s c u l p t u r e a n d m u r a l s

BLDG Brands ©2022

Covington, Kentucky
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